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1. Introduction

1.1 MARR S.p.A. (the “Company” or “MARR?”) has always placed great importance on
continuous, open, and transparent communication with its shareholders and other
stakeholders in the financial market, considering it an essential element for achieving
sustainable success.

1.2 To this end, in accordance with Principle IV and Recommendation 3 of the Corporate
Governance Code of the Italian Corporate Governance Committee (“Corporate
Governance Code”), to which the Company adheres, the Board of Directors of MARR has
adopted this Policy for the management of dialogue with shareholders and other
stakeholders in the financial market (the “Policy”), which establishes the general principles,
management procedures, and key content of the dialogue between the Company and
interested parties.

1.3The Policy is made publicly available on the Company’s website (www.marr.it).

2. General principles

2.1 In accordance with the Policy, in managing the dialogue with shareholders and other
stakeholders in the financial market, the Company operates in observance of the following
general principles:

e transparency, fairness, punctuality, timeliness, equity, and symmetry in the
dissemination of information;

e distribution of necessary information to all shareholders and other stakeholders in
the financial market through the most appropriate communication channels to
enable the full exercise of their rights;

e regular publication of relevant information with a continuous, periodic or
extraordinary nature;

e commitment and integrity in the distribution, communication, and management of
corporate information, whether regulated or non-regulated;

e compliance with applicable laws, regulations and internal procedures.

3. Definition of other stakeholders in the financial market

3.1 For the purposes of this Policy, other stakeholders in the financial market are
understood to include:

- Institutional and retail investors

- Credit analysts from banks

- Financial analysts

- Asset managers

- Proxy advisors

- Rating agencies

- Other key parties with an interest in investing in MARR

3.2 The relationship with other categories of stakeholders, different from shareholders and
other stakeholders in the financial market, is managed in compliance with the Code of
Ethics and any other applicable internal policies and procedures. The relationship with the
media is governed by a specific “Regulation for the management of relations with channels



of information” approved by the Board of Directors and available on the Company’s
website.

4. Information method and topics of interest for shareholders and stakeholders in the
financial market

4.1 The Company communicates and interacts with all shareholders and other
stakeholders in the financial market, addressing their various needs as outlined below, on
an ongoing basis through various means, including, among others:

- the corporate website www.marr.it (the “website”);

- the publication, through regulated channels, of press releases and documents

(including financial presentations and financial statements and reports);

- the Shareholders' Meeting;

- the Company’s functions dedicated to relations with shareholders and stakeholders;

- social media channels.

4.2 The topics of information and potential dialogue with shareholders and other
stakeholders in the financial market typically include:

- business performance and development projects;

- economic and financial performance;

- share performance;

- dividend policy;

- corporate governance;

- social and environmental sustainability;

- remuneration policies for directors and executives with strategic responsibilities and

their implementation;
- the internal control and risk management system.

4.3 The flow of information to the investors and the market is mainly guaranteed: by
periodical press releases, which at least coincide with the obligations of corporate
disclosure, from meeting with the financial analysts and the constant updating of the
information published on the Company’s website, specifically:

- relations with all of the shareholders, operators on the financial market and analysts
are managed by the Investor Relation department (IR), which also ensures that all
of the information (reports, significant operations, procedures and operating
regulations) useful in terms of evaluating and monitoring the performance and the
governance of the Company;

- relations with the information bodies are coordinated by the manager of the IR
department, with the support of a press office consultant; the latter is responsible for
promoting the distribution of the press releases and their contents in such a way
that the non-professional investors are also able to view the periodical results of the
Company;

- the IR department periodically (and in any event when obligatory periodical
disclosure is required) organises meetings with the analysts and investors, which
the CEO of the Company also usually attends. In its activities, the IR department
also abides by the rules in the “Guide for Market disclosure” published by Borsa
Italiana S.p.A.. The activities of the IR department are planned according to a
specific annual programme approved by the Board of Directors, followed by
periodical sessions updating the Board on the work carried out;



- the Company also publishes on its website all the information, including the
documents concerning the Shareholders’ Meetings and relative minutes, useful in
terms of better and full understanding of the business activities and trends of the
Company. The activities carried out and results achieved in the various ESG
sectors and the Consolidated Non-Financial Declarations are also published in the
“Sustainability” section of the Company’s website;

- in order to favour increased awareness of the brand and its recognisability, the
Company plans and organizes communication campaigns through the use of social
media channels.

5. Direct Dialogue with Board of Directors

5.1 The Company promotes, in compliance with current regulations, direct interaction
between investors and members of the Board of Directors through Shareholder-Director
Engagement (S-D Engagement) activities.

5.2 In order to facilitate potential engagement requests and inspired by best practices, the
Company has identified the initial contacts for receiving S-D Engagement requests related
to corporate governance and/or business topics, specifically:

- the Board Secretary for corporate governance topics;

- the manager of the IR Department for business and sustainability topics.
The contacts are available on the Company’s website in the investor-
relations/Shareholder-Director engagement contacts section (www.marr.it/investors-
relations/SD-engagement-contacts).

5.3 The Board Secretary and the manager of the IR department promptly inform the
Chairman of the Board of directors about the engagement request.

5.4 If a member of the Board of Directors receives a request for a meeting or information
under the Policy, they must promptly inform the Chairman of the Board of Directors, also
through the Board secretary.

5.5 It is the responsibility of the Chairman of the Board of Directors to assess whether it is
in the Company'’s interest to initiate the dialogue.

5.6 The assessment of the Company’s interest in proceeding with the dialogue typically
considers the following factors:

- confirmation of interest in the topic of the dialogue, also considering the number of
parties involved;

- the outcome of previous discussions and/or shareholder votes on the subject;

- the existence or absence of a conflict of interest on the part of the financial market
stakeholders requesting the dialogue.

5.7 The dialogue must be conducted in full compliance with applicable regulations, with
particular attention to adherence to market abuse regulations and the principle of equal
treatment of shareholders in the same position, as well as any constraints arising from
decisions by any competent authority.

5.8 The activities undertaken and any modifications and/or additions will be highlighted in
the periodic corporate governance report and ownership structure.



6. Amendments and additions to the Policy

6.1 The issuance of the Policy and any subsequent substantial amendments and additions
are under the competence of the Board of Directors.

6.2 The Chief Executive Officer is granted the authority to make any formal amendments
or additions to the text of this Policy, including those necessary to align the text with the
prevailing regulations.



