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Introduction

• MARR, listed on the Euronext STAR Milan segment (“Segmento Titoli Alti Requisiti”) of the Italian Stock Exchange since 2005, as 
leading company in Italy in the sale and distribution to the foodservice of food and non-food products considers since long
time Sustainability to be an active part of the company’s dynamics and it has defined policies, objectives and initiatives in the
ESG field (Environment, Social and Governance)

• The pillars on which MARR’s development strategies are based pertains to: Customer orientation, full implementation of
Governance best practices and enhancing the value of People. These are fundamental assets of our strategies. MARR's
Sustainability values are promoted along the value chain, through the selection of supply sources, the process optimization, and
the concrete contribution to environmental protection and ecosystems safeguard

• MARR's objectives, commitments and activities relating to Sustainability
are illustrated in the latest Sustainability Report from which are largely
extracted the contents of this presentation aimed at providing a
summary framework

https://www.marr.it/sustainability
https://www.marr.it/sustainability
http://www.marr.it/sustainability/report-and-esg
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Highlights
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Highlights

• MARR’s Stakeholders • Materiality Matrix in 2023 Sustainability Report
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Highlights

• SDG and Material Topics - 2023 Sustainability Report
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Food quality and safety

The main certifications obtained by MARR are:
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Food quality and safety

Sustainable fishing and aquaculture
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Food quality and safety

The traceability system
The traceability system adopted by MARR is certified in compliance
with the ISO 22005 standard (traceability in the agri-food supply
chains) and is based on the GS1 – 128 coding standard.
Through this system it is possible at any time to document
the history of a product from its origin to the final consumer, through
the registration and identification of all the information useful to
guarantee its traceability along the supply chain.
The tracked information depends on the type of product. For
example, for seafood products, in compliance with internal
procedures and the specification for the sustainable fish supply
chain, through the attribution of an internal lot ("Lotto MARR"), it is
possible to trace at every stage of the distribution, from purchase to
delivery to customers, the following elements:
• Scientific denomination of the seafood species
• FAO seafood area for seafood products caught fishing gear
• Farming country for farmed seafood products
• Name of the water body and related country for freshwater

fishery products
• Expiration date and traceability lot (code GS1-128)
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Food quality and safety

Animal Welfare
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Food quality and safety

MARR’s proposal includes 
over 3,000 Green Products 
compliant to the Green 
Public Procurement
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Food quality and safety

• For a focus on MARR’s approach on 
Responsible sourcing see the related 
website section

• MARR is an associate member of the
RSPO supply chain, Fairtrade licensee
for coffee and collaborates with the
Rainforest Alliance

https://www.marr.it/sustainability/Responsible-sourcing
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Food quality and safety
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Food quality and safety

• MARR disseminates the principles of the European 
Deforestation Regulation (EU Regulation 2023/1115) and 
promotes their implementation along the supply chain

• MARR also applies a Supplier Code of conduct (available 
at this link) to all its suppliers for involving them on its 
Sustainability approach 

https://www.marr.it/sustainability/environmental-protection/forests-safeguard
https://www.marr.it/en/governance/documents-policies
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Environment
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Environment

Secondary packaging
is FSC certified

Packaging of private label products is FSC certified
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Environment
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Environment
• Projects of Circular economy 
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Environment

MARR recently signed an agreement, effective from October 1st 2024, 
to enter into a Circular economy project involving around 20 trucks 
employed by MARR for deliveries to its Clients and the use 
of about 120k liters of biofuel per year produced 
from exhausted vegetable oil. Thanks to this project, it is estimated for 
MARR an emissions reduction of over 300 tCO2e per year
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Environment
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Social

• As part of the process of ensuring that expectations are addressed for all stakeholders, the «Social» topic is of 
high importance and includes many aspects such as: 

- Organizational Model and Code of Ethics

- Anticorruption policy

- Whistleblowing Reporting System

- Human resources management 

- Suppliers’ involvement
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Social

• In order to promote principles of legality, transparency and correctness in the relations within and outside the Company the Organizational
Model (Legislative Decree 231/2001) adopted by MARR since 2003, the related Code of Ethics (disseminated to all employees and
suppliers) and the Anti-corruption policy (all these documents are available at this link) represent the main Company references

• Implementation (also through specific e-learning) and update of the Model and observance and adequacy of the Code are in delegated to a
Supervisory Board (for the Organisational Model) made up by the members of the Statutory Auditors (3 people) with a whistleblowing
reporting system ensuring the confidentiality of the information and prohibits any form of retaliation and discrimination against anyone
who has sent a report or whoever is connected to it

• MARR is strongly convinced of the importance of Human Resources for the development of the company: people adequately trained,
strongly motivated and involved in the company “spirit” are a necessary condition for reaching the company objectives and, at the same
time, to increase the value of the Organisation

• Sense of awareness and inspiration is fostered also by the house organ “InforMARR” and the MARR’s page on LinkedIn.._____ These are
flanked by periodic commercial events differentiated by levels of responsibility which are also an important formative and informative
moment

• The management of human resources focuses on professional growth, guided only by the criterion of merit, aimed at developing both the
professional attitude and ambition of each collaborator, these policies are also stated in the Code of Ethics and Human Resource 
management policy (all these documents are available at this link)

https://www.marr.it/en/governance/documents-policies
http://www.marr.it/en/whistleblowing-policy
http://www.marr.it/en/whistleblowing-policy
https://www.linkedin.com/company/marr-s.p.a./posts/?feedView=all&viewAsMember=true
https://www.marr.it/en/governance/documents-policies
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Social

• In order to promote the training of employees and
collaborators, MARR has established its own Academy (the
“MARR Academy”) which is a virtual and physical
environment for learning, training and attaining both
technical and transversal skills, with e-learning alternated
with classroom and aimed at involving the sharing of
knowledge, skills and values
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Social
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Social

• The “Suppliers Assessment and Qualification”
procedure of MARR’s Quality System (ISO 9001)
includes verification of system and product
certifications held by suppliers, including the SA 8000
certificate regarding the Social Responsibility

• The SA 8000 standard integrates the aspects of the
protection of workers’ rights with those regarding
safety at work and respect for rights, and it extends to
the entire supply chain. Within the supply agreements,
suppliers are also required to sign a specific
“Declaration of Commitment to Social Responsibility”
under which the supplier guarantees respect for all
the principles of the SA 8000 standard

• Respect of human rights and decent working
conditions is also set in the Supplier Code of conduct 
(available at this link) 

https://www.marr.it/en/governance/documents-policies
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Social

first module of training was done and with large interest of 
participants
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Governance

• MARR has been listed on the Euronext STAR Milan (“Segmento Titoli Alti Requisiti”) of the Italian Stock Exchange since 2005

• MARR's Corporate Governance Code is available at this link and the related activities can be found in the annual Corporate
Governance Reports

• The Company regulates its Governance also trough the adoption of the following procedures available at this link:

• Dedicated Shareholder-Director engagement contacts. The related procedure is available at this link

• Transactions with the Cremonini Group (Cremonini holds 50.4% of MARR shares) are limited to: about 5% of MARR Total
Revenues and about 12% of MARR Total COG’s (9% excluding purchase of products of third suppliers and distributed by the
companies of the Parent Company Cremonini)

• Regulation for the functioning of the BoD;

• Regulation of the Control and Risk Committee;

• Procedure for the management of inside and
confidential information

• Regulation for the management of relations
with channels of information;

• Procedures for the related party transactions;

• Anti-corruption policy

https://www.marr.it/en/governance/documents-policies
https://www.marr.it/en/governance/report-corporate-governance
https://www.marr.it/en/governance/report-corporate-governance
https://www.marr.it/en/governance/documents-policies
https://www.marr.it/en/investors/SD-engagement-contacts
https://www.marr.it/en/governance/documents-policies
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Governance

• With a view to spreading ESG culture, in 2024 about 50 
people (from manager and middle manager) attended a 
dedicated training on «Sustainability» provided by a
specialized consultancy firm
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Governance

• In relation to the first level of control, in 2024 MARR’s 
managers attended a specific training about risk management 



35

Investor Relations contacts

Antonio Tiso  atiso@marr.it  tel. +39 0541 746803

       mob. +39 331 6873686

Léon Van Lancker  lvanlancker@marr.it   mob. +39 335 1872014

 

MARR S.p.A.

Via Spagna, 20  -  47921 Rimini (Italy)

website www.marr.it
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